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1. Introduction 
NIACE, the National Institute of Adult Continuing Education, exists to engage more and different adults in better quality learning of all kinds and, since 1992, has run the UK’s largest festival of learning – Adult Learners’ Week – each May.

A key strand of the charity’s policy and advocacy work over this time has been to examine what, how and why adults learn – and, crucially, to explore who isn’t learning.
All of NIACE’s research over recent years points to the absolute correlation between the learning poor, the economically poor and the digitally poor.  And the findings of our media literacy/digital participation report this year maintain the harsh reality of the continuance of the digital divide.

1.1  Digital Britain
These findings come at an important time in the light of the Government’s White Paper – Digital Britain
 – published in June 2009.  As Lord Stephen Carter – the report’s protagonist – wrote
:  ‘We are at a tipping point in relation to the digital world.  It is moving from conferring advantage on those who are in it to conferring active disadvantage on those who are without, whether… [on] offers and discounts, lower utility bills, access to information and access to public services.  Despite that increasing disadvantage there are several obstacles facing those that are off-line:  availability, affordability, capability and relevance…
The report continued:  ‘Those without access to the Internet suffer economic disadvantage.  Their opportunities and livelihoods can be compromised by exclusion from the digital world.  More fundamentally, they miss out on areas of learning for themselves and their families and, increasingly, they may begin to miss out on accessing the full benefits of online public services from health to financial services and employment advice.  They miss out on the easy access to relevant information, from the daily updates on weather or transport, to important breaking news at local, regional, national or international levels.  Access to news is part of daily life as well as an essential ingredient for democracy.

‘Finally, people miss out on leisure activities and creative development which is increasingly part of the ‘social glue’ for friends, families, communities of interest and society as a whole.  The concern of isolation and loneliness, of being the person in a social group who gets left behind, who fails to understand or follow cultural references, are as powerful as motivators for some sectors of society to acquire and improve their digital skills, as the more obvious economic, educational and democratic benefits.’
1.2  Learning Through Life
Our 2009 survey is published in the wake of September’s Learning Through Life 
 report – the culmination of the NIACE-sponsored two-year Inquiry into the Future for Lifelong Learning.  One of its 10 recommendations was to build a clear framework of entitlements to learning to strengthen adults’ choices and motivations to learn.  At the heart of this recommendation is an infrastructural guarantee with respect to access to the digital world.  

As the report states, ‘Digital inclusion is the contemporary equivalent of universal access to the postal service, for so long taken for granted.  Universal access to broadband is already established as the goal for 2012 (see the Digital Britain report).  This is essential for there to be full democratic participation, and to counter the divisions which occur in digital access.  The guarantee will need to be updated as technology progresses and broadband at 2Mbps is surpassed as a tool; we therefore phrase it in terms of a minimum level of digital inclusion.  We urge that libraries should be supported to play a full part in this, as places of universal access serving the community.’

1.3  The survey:  headline findings
NIACE’s annual survey also dovetails with October’s publication of Ofcom’s UK Adults’ Media Literacy 2009 Interim Report
, which identifies similar trends to our findings.  The headlines of our work in this area make sobering reading.

· One third of adults do not have regular access to computers and the Internet.

· Access to newer technologies tends to decline by socio-economic class:
· In 2009, 45 per cent of adults in the lowest socio-economic groups (DE) have access to a computer/, compared to 70 per cent of skilled manual workers (C2s).

· Just 37 per cent of DEs have internet access, compared to 66 per cent of C2s.

· 56 per cent of DEs have access to digital television, compared to 71 per cent of C2s.

· Only 19 per cent of DEs have digital radio, compared to 32 per cent of C2s and 44 per cent of adults in the highest socio-economic groups (AB).

· Adults aged 65+ are the least likely to access newer technologies.  Just 27 per cent of adults in this age group have Internet access (compared to 77 per cent of people aged 35-44 and 74 per cent of those aged 45-54).  Only 31 per cent of adults aged 65+ have access to a computer, compared to 67 per cent of people in the 55-64 bracket and 82 per cent of adults aged 35-44.

· With respect to those who have regular access to the internet, 31 per cent of adults in 2009 visit social networking sites such as Facebook, Bebo or MySpace – an increase of 10 percentage points in the space of 12 months.  Social networking is the only internet-based activity undertaken more by women (33 per cent) than men (29 per cent) – an increase of 14 per cent since 2008 for women and 7 per cent for men.
Other key findings from the survey are set out below.

Access to new technologies

· The majority of adults surveyed reported regular access to a mobile phone (84 per cent, CD player (77 per cent, DVD player (81 per cent), computer (68 per cent), digital TV (67 per cent) and the Internet (63 per cent).

· The proportion of adults reporting regular access to computers and the Internet has increased slightly since 2008. However, and as noted above, around one third of adults are without access to these technologies. 

· A higher proportion of learners reported regular access to newer technologies than non learners.  85 per cent of learners reported regular access to computers compared to 57 per cent of non learners.

· More men access newer technologies than women; however the gender divide has not altered significantly in the last twelve months. 
Activities that the Internet is used for 

· Younger adults are more likely to use the Internet for social networking than older adults.

· Similar proportions of adults from the highest and lowest socio-economic groups report using the Internet for social networking. 

· The proportion of adults using the Internet to find information for their learning/training and for learning on/off line has fallen since 2008. Both have declined by eight percentage points.  

1.4  Policy implications
So why does this matter for adult learning policy?  

Digital technologies are recognised increasingly as necessary for participating in democracy and, indeed, in day-to-day life.  The enabling side of digital learning is concerned with empowering people, giving adults the opportunity to gain more from all media in terms of education, information, entertainment and communications’ potential.  

The concept of ‘rational ignorance’ is an important one, and many people do not feel ‘the need to know’, or wish to bother to do so.  But everyone should be given the chance to become informed, active and engaged in the digital world and targeted outreach is needed to encourage participation through motivation and opportunities to learn.

Technical notes

This survey, undertaken for NIACE, by RSGB, interviewed a weighted sample of 4,917 adults, aged 17 and over, in the UK in the period 18 February – 1 March and 11 – 15 March 2009. A range of questions was asked on adult participation in learning, on who should pay for learning and on digital participation. This report focuses on the findings from the following three questions on digital participation. Additional reports will also be published on the full range of data throughout the year. 
Which of these do you have regular access to?

01: Standard mobile phone

02: Mobile phone which connects to faster 3G networks

03: Handheld mobile device which connects to email

04: Handheld mobile device which connects to the Internet

05: CD player

06: DVD Player

07: Computer/PC/Laptop

08: Internet via normal dial up phone line connection

09: Internet via Broadband connection

10: Internet via a laptop with a 3G link

11: Digital TV

12: Digital Radio

13: Games console

14: SatNav or GPS system

15: MP3 player (e.g. iPod)

Which of these activities have you ever used the Internet for?

01: Using email

02: Using chat rooms or sites

03: Finding information about goods and services (including holidays, flights, houses, etc)

04: Buying or ordering tickets, goods or services (excluding shares and financial services)

05: Personal banking, financial and investment activities

06: Gambling

07: Looking for jobs or work

08: Downloading software, including games

09: Playing games online
10: Playing or downloading music
11: Finding information related to children’s schoolwork

12: Finding information for my learning\training

13: Learning on\off-line

14: Using or accessing government or official services

15: General browsing or surfing

16: Social networking sites (e.g. Facebook, bebo or MySpace) 

17: Watching TV Programmes through services such as BBC iPlayer

18: Downloading podcasts

19: Listening to radio live or through a ‘listen again’ service

20: Accessing online dating service

21: Uploading videos you have made (e.g. YouTube) 

22: Accessing videos made by others

23: Using virtual reality sites (e.g. Second Life) 

24: Writing a blog

25: Maintaining a personal website

26: Using voice over IP instead of a telephone (e.g. Skype or Vonage)

27: Other things

Throughout this report percentages are rounded to the nearest whole number. Owing to this, and sensitivities introduced by weighting, some categories in the following tables may sum to slightly more or less than 100 per cent. Further, any percentages calculated on small bases should be treated with caution as they may be subject to wide margins of sampling error. 
2. Access to new technologies

The 2009 survey shows that the majority of adults have regular access to six of the technologies included in the survey. These are mobile phone
, CD player, DVD player, computer, Digital TV and the Internet. Two thirds of respondents (68%) reported regular access to a computer and 6 in 10 adults have regular access to the Internet. 
	Table 1: Access to newer technologies - 2004, 2005, 2006, 2007, 2008 and 2009 compared

	
	2004

%
	2005

%
	2006

%
	2007

%
	2008

%
	2009

%

	Mobile phone


	77
	81
	82
	85
	82
	84

	CD Player


	81
	85
	84
	84
	80
	77

	DVD Player


	60
	75
	80
	83
	83
	81

	Computer /PC/ Laptop 
	54
	58
	61
	64
	64
	68

	Digital TV


	-
	-
	-
	-
	66
	67

	Internet


	51
	55
	57
	58
	58
	63

	Digital radio


	-
	-
	-
	-
	28
	31

	Games console
	-
	-
	-
	-
	30
	32

	SatNav or GPS system
	-
	-
	-
	-
	18
	24

	MP3 Player (e.g. IPod)
	-
	-
	-
	-
	34
	35

	Weighted base


	1949
	1960
	1969
	1982
	4932
	4917


Base: All respondents
– Not asked
There have been small changes in the reported levels of access to newer technologies compared to 2008. Access to SatNav or GPS system has increased by the greatest margin (six percentage points), followed by the Internet and computers. Similar to last year, the proportion of adults reporting regular access to a CD player has declined over the twelve month period. The figure is now at its lowest for six years. 

Access to newer technologies in relation to learner status
 

A higher proportion of learners reported access to newer technologies than non learners. Eighty-five per cent of learners reported regular access to computers compared to 57 per cent of non learners (a difference of 28 percentage points). The difference in access to the Internet was slightly greater at 30 percentage points. 

	Table 2: Access to newer technologies, by learner status - 2009 

	
	Total

%
	Learner

%
	Non Learner

%

	Mobile phone


	84
	92
	78

	CD Player


	77
	83
	73

	DVD Player


	81
	87
	77

	Computer/PC/Laptop


	68
	85
	57

	Digital TV


	67
	73
	64

	Internet


	63
	82
	52

	Digital radio


	31
	39
	26

	Games console


	32
	41
	27

	SatNav or GPS system


	24
	31
	20

	MP3 player (e.g. iPod)


	35
	49
	26

	Weighted base


	4917
	1915
	3002


Base: All respondents
Access to newer technologies in relation to gender

The 2009 survey shows that men are more likely than women to have regular access to newer technologies than women. This pattern has not changed in six years. The largest difference, 10 percentage points, is for access to SatNav or GPS system (29% men compared to 19% women), followed by MP3 player (seven percentage points) and computers (six percentage points).
	Table 3: Access to newer technologies by gender – 2008 and 2009 compared

	
	2008
	2009

	
	Men

%
	Women

%
	Men

%
	Women

%

	Mobile phone


	82
	82
	85
	83

	CD Player


	80
	79
	77
	77

	DVD Player


	84
	81
	82
	81

	Computer/PC/Laptop


	67
	62
	71
	65

	Digital TV


	68
	64
	69
	65

	Internet


	61
	56
	66
	61

	Digital radio


	30
	27
	34
	29

	Games console


	32
	28
	34
	30

	SatNav or GPS system
	22
	15
	29
	19

	MP3 player (e.g. iPod)
	38
	31
	39
	32

	Weighted base

	2396
	2537
	2383
	2534


Base: All respondents
There have been no significant changes in access to newer technologies by gender since 2008. The gender gap has increased slightly for the following technologies: SatNav/GPS system, Digital radio, mobile phone and computer. 
Access to newer technologies in relation to socio-economic class
 
The 2009 survey shows that access to newer technologies tends to decline by socio-economic class. The proportion of adults in socio-economic groups AB reporting regular access to computers is almost double that of DEs (86% compared to 45%). Interestingly, the decline in access to newer technologies is less steep between ABs and C2s than it is between C2s and DEs. For example, the difference in access to the Internet between ABs and C2s is 18 percentage points, and the difference between C2s and DEs is 29 percentage points. 
	Table 4: Access to newer technologies by socio-economic class – 2008 and 2009 compared

	
	2008
	2009

	
	AB

%
	C1

%
	C2

%
	DE

%
	AB

%
	C1

%
	C2

%
	DE

%

	Mobile phone


	89
	85
	85
	71
	92
	89
	85
	73

	CD player


	86
	82
	82
	71
	86
	79
	78
	67

	DVD player


	88
	85
	85
	75
	87
	85
	82
	73

	Computer/PC/Laptop


	84
	74
	64
	42
	86
	78
	70
	45

	Digital TV


	72
	66
	68
	60
	74
	71
	71
	56

	Internet


	82
	69
	57
	33
	84
	74
	66
	37

	Digital radio


	39
	29
	27
	21
	44
	34
	32
	19

	Games console


	29
	33
	35
	23
	33
	36
	37
	24

	SatNav or GPS system
	26
	21
	21
	9
	36
	27
	29
	10

	MP3 player


	42
	42
	34
	22
	45
	43
	36
	20

	Weighted base


	992
	1454
	1017
	1469
	962
	1472
	1022
	1461


Base: All respondents 
The proportion of adults in each socio-economic group reporting regular access to computers and the Internet has increased slightly since 2008. The largest increase for both technologies is for adults in socio-economic group C2 (six percentage points for computers and nine points for the Internet). 

There has been a very small narrowing of the divide between ABs and DEs in terms of access to computers and the Internet in the last year. However, the gap between C2s and DEs for these two technologies has widened; for computers by three percentage points and the Internet by five points. 

Access to newer technologies in relation to age 

Overall, adults aged 35-44 are more likely to access newer technologies than adults of other ages. However, for some technologies, the older you are, the less likely you are to have access. For example, 70% of 17-19 year olds reported regular access to a MP3 player, compared to 47% of 35-44 year olds. 
A decline in access to newer technologies is notable at age band 55-64. The drop is even more significant between age groups 55-64 and 65-74.  Sixty-seven per cent of 55-64 year olds report regular access to a computer compared to 39% of 65-74 year olds (a decline of 28 percentage points). Access to the Internet falls by 27 percentage points. Take up of all newer technologies is lowest for adults aged 75+, followed by adults aged 65-74. The proportion of adults aged 75 and over reporting regular access to computers and the Internet is 22 per cent and 18 per cent respectively. 

	Table 5: Access to newer technologies by age - 2008 and 2009 compared

	
	2008


	2009

	
	17-19

%
	20-24

%
	25-34

%
	35-44

%
	45-54

%
	55-64

%
	65-74

%
	75+

%
	17-19

%
	20-24

%
	25-34

%
	35-44

%
	45-54

%
	55-64

%
	65-74

%
	75+

%

	Mobile phone


	89
	89
	90
	88
	87
	84
	69
	48
	91
	88
	90
	91
	90
	82
	74
	54

	CD Player


	81
	79
	80
	84
	83
	85
	73
	59
	79
	74
	77
	83
	83
	80
	73
	54

	DVD Player


	84
	85
	88
	89
	88
	85
	74
	52
	87
	80
	85
	89
	89
	83
	71
	53

	Computer/PC/

Laptop
	80
	70
	73
	80
	73
	63
	39
	17
	81
	78
	81
	82
	76
	67
	39
	22

	Digital TV

	70
	65
	69
	72
	68
	69
	59
	45
	71
	68
	70
	72
	73
	69
	59
	45

	Internet

	70
	62
	65
	76
	67
	58
	33
	15
	77
	71
	74
	77
	74
	62
	35
	18

	Digital Radio

	32
	28
	26
	32
	30
	33
	23
	15
	35
	32
	30
	36
	36
	34
	25
	13

	Games console

	60
	50
	48
	47
	27
	10
	2
	*
	56
	49
	47
	49
	36
	13
	4
	1

	SatNav or GPS system
	17
	18
	25
	24
	22
	19
	6
	1
	21
	26
	31
	34
	31
	21
	11
	3

	MP3 Player (e.g. iPod)
	73
	58
	51
	48
	33
	17
	4
	1
	70
	56
	51
	47
	39
	18
	7
	1

	Weighted base

	221
	416
	803
	954
	761
	808
	545
	423
	215
	406
	845
	911
	788
	782
	505
	464


Base: All respondents
In the past twelve months, the proportion of adults with access to computers has risen across all age groups, except for adults aged 65-74 where the figure has stayed the same. The largest increase has been for adults aged 20-24 and 25-34 (8 percentage points each), followed by adults aged 75+ (five points). Access to the Internet has also increased across all age groups, and particularly for younger adults.

3. Activities that the Internet is used for
 
In 2009, four out of five adults reported using the Internet for email communication. This was the most popular activity, similar to 2008. The majority of respondents also reported using the Internet for general browsing or surfing, finding information about goods and services and buying/ordering tickets, goods and services. 

Since 2008, there has been an increase in the proportion of adults reporting use of the Internet for some of the activities listed. The most notable increase has been in relation to social networking; a rise of 10 percentage points in the last 12 months.  For some activities, there has been a decline in reported usage. The largest drop, of eight percentage points, has been in relation to finding information for learning/ training and also learning on/off line.    

	Table 6: Activities that the Internet is used for - 2008 and 2009 compared

	
	2008


	2009

	Using email


	78
	80

	General browsing or surfing


	65
	63

	Finding information about goods and services 
	58
	55

	Buying/ordering tickets, goods and services
	50
	51

	Personal banking, financial and investment activities
	41
	40

	Playing or downloading music


	34
	33

	Social networking sites e.g. Facebook, Bebo or My Space
	21
	31

	Looking for jobs or work


	29
	31

	Finding information for my learning/ training
	35
	27

	Using or accessing government or official services
	25
	24

	Watching TV programmes through services such as BBC iPlayer
	17
	23

	Playing games online


	20
	20

	Downloading software, including games
	23
	19

	Learning on/offline


	26
	18

	Listening to radio live or through a ‘listen again’ service
	20
	18

	Finding information related to children’s schoolwork
	19
	17

	Accessing videos made by others


	16
	15

	Using chat rooms or sites


	13
	13

	Uploading videos you have made (e.g. Youtube)
	8
	9

	Using voice over IP instead of a telephone (e.g. Skype or Vonage)
	9
	9

	Downloading podcasts


	8
	9

	Maintaining a personal website


	7
	7

	Writing a blog


	4
	5

	Gambling


	4
	4

	Accessing online dating


	2
	2

	Using virtual reality sites e.g. Second Life
	1
	2

	Weighted base


	2965
	3209


Base: All respondents with regular Internet access

Activities that the Internet is used for by learner status 

Learners are more likely than non-learners to report using the Internet for of all the activities listed in the survey. Perhaps not surprisingly, four in ten learners reported using the Internet to find information for their learning/training compared to one in ten non-learners. 

	Table 7: Activities that the Internet is used for, by learner status - 2009 

	
	Total

%
	Learner

%
	Non Learner

%

	Using email

	80
	86
	76

	General browsing or surfing

	63
	70
	59

	Finding information about goods and services
	55
	62
	50

	Buying/ordering tickets, goods or services
	51
	57
	46

	Personal banking, financial and investment activities
	40
	46
	36

	Playing or downloading music

	33
	41
	26

	Social networking sites e.g. Facebook, Bebo or My Space
	31
	38
	25

	Looking for jobs or work

	31
	38
	24

	Finding information for my learning or training
	27
	42
	13

	Learning on/offline


	18
	29
	8

	Weighted base


	3209
	1554
	1542


Base: All respondents with regular Internet access
Activities that the Internet is used for by gender 

The only Internet activity undertaken by more women than men is social networking (33% women compared to 29% men). The same proportion of men and women reported using the Internet to find information for their learning/training. All other activities listed in the survey were undertaken by a higher proportion of men than women. The gap between men and women was most apparent in relation to playing or downloading music, personal banking and general browsing or surfing. 
	Table 8: Activities that the Internet is used for, by gender - 2008 and 2009 compared

	
	2008
	2009

	
	Men

%
	Women

%
	Men

%
	Women

%

	Using email


	79
	77
	81
	80

	General browsing or surfing


	67
	63
	66
	61

	Finding information about goods and services
	58
	58
	56
	54

	Buying/ordering tickets, goods or services
	51
	49
	52
	50

	Personal banking, financial and investment activities
	43
	39
	43
	37

	Playing or downloading music

	38
	30
	37
	29

	Social networking sites e.g. Facebook, Bebo or My Space
	22
	19
	29
	33

	Looking for jobs or work

	28
	29
	32
	30

	Finding information for my learning or training
	36
	33
	27
	27

	Learning on/offline


	28
	23
	19
	17

	Weighted base
	1490
	1475

	1616
	1592


Base: All respondents with regular Internet access 

In the last 12 months, the proportion of women using the Internet for social networking has increased by 14 percentage points compared to a rise of seven percentage points for men, reversing the gender gap for this activity The proportion of men using the Internet for finding information for their learning/training and learning on/offline has declined by nine percentage points. For women, there has been a decline of six percentage points for both these activities, and consequently the gender gap has reduced.  
Activities that the Internet is used for by socio-economic class 

The proportion of adults using the Internet for the activities listed in the survey tends to decline by socio-economic class. However, across the activities there are considerable differences in the gap between the highest (AB) and lowest (DE) groups. This ranges from five percentage points for social networking and looking for jobs/work to 29 percentage points for buying/ordering tickets, goods or services. ABs are twice as likely to use the Internet to find information for their learning/training as DEs. Almost double the proportion of ABs use the Internet for learning on/offline compared to DEs. 
	Table 9: Activities that the Internet is used for, by socio-economic class - 2008 and 2009 compared

	
	2008
	2009

	
	AB

%
	C1

%
	C2

%
	DE

%
	AB

%
	C1

%
	C2

%
	DE

%

	Using email

	86
	83
	69
	64
	87
	83
	74
	71

	General browsing or surfing

	71
	68
	59
	56
	68
	68
	58
	55

	Finding information about goods and services
	68
	63
	50
	41
	67
	58
	50
	40

	Buying/ordering tickets, goods or services
	64
	53
	43
	32
	65
	53
	42
	36

	Personal banking, financial and investment activities
	50
	45
	37
	26
	52
	45
	31
	25

	Playing or downloading music

	36
	38
	30
	26
	36
	36
	29
	29

	Social networking sites e.g. Facebook, Bebo or My Space
	20
	25
	16
	18
	33
	32
	28
	28

	Looking for jobs or work

	29
	31
	28
	24
	32
	33
	29
	27

	Finding information for my learning or training
	42
	38
	28
	25
	35
	32
	18
	16

	Learning on/offline


	33
	27
	19
	19
	24
	20
	12
	13

	Weighted base

	819
	1024
	605
	516
	819
	1120
	688
	581


Base: All respondents with regular Internet access 

In the last twelve months, the proportion of adults using the Internet for social networking has increased across all socio-economic groups (from seven percentage points for C1s to 13 points for ABs). The proportion of adults using the Internet for finding information for their learning/training has declined across all groups, with the drop slightly greater for those in the lower socio-economic groups. There has also been a fall in using the Internet for learning on/offline across all groups. The largest decline, of nine percentage points, is for adults in the highest socio-economic groups (AB). 
Activities that the Internet is used for by age 

The main uses of the Internet vary across age groups, although the majority of adults in all age groups use email. Use of the Internet for playing or downloading music, social networking, looking for jobs or work, finding information for learning/ training, and learning on/offline tends to decline with age. For some activities, the difference in usage between age groups is stark. For example, 60 per cent of 17-19 year olds use the Internet for social networking compared to four per cent of 65-74 year olds and two per cent of adults aged 75+.     

Since 2008, the proportion of adults using the Internet for social networking has increased across all age groups. However, the rise varies from two percentage points for adults aged 75+ to 17 points for adults aged 35-44.  In contrast, the proportion of adults using the Internet to find information for their learning/training has fallen across all age groups. The largest decline, of 13 percentage points, is for 20-24 year olds, followed by 55-64 year olds (10 points).  For other activities (e.g. looking for jobs or work, learning on/offline) there has been an increase in usage by some age groups but a decline by others.

	Table 10: Activities that the Internet is used for by age - 2008 and 2009 compared

	
	2008
	2009

	
	17-19
	20-24
	25-34
	35-44
	45-54
	55-64
	65-74
	75+
	17-19
	20-24
	25-34
	35-44
	45-54
	55-64
	65-74
	75+

	Using email

	91
	81
	80
	81
	73
	74
	71
	70
	83
	80
	83
	83
	78
	78
	71
	68

	General browsing or surfing


	64
	72
	67
	67
	63
	62
	55
	55
	55
	64
	65
	66
	63
	65
	58
	48

	Finding information about goods and services
	41
	51
	59
	64
	59
	62
	49
	43
	38
	43
	53
	60
	60
	62
	50
	37

	Buying/ordering tickets, goods or services
	37
	52
	53
	56
	49
	49
	36
	30
	40
	43
	52
	56
	53
	54
	40
	30

	Personal banking, financial and investment activities
	20
	45
	50
	47
	39
	39
	27
	24
	24
	36
	48
	46
	39
	37
	30
	27

	Playing or downloading music
	60
	61
	42
	36
	26
	18
	8
	8
	62
	52
	42
	38
	26
	15
	7
	6

	Social networking sites 


	54
	51
	34
	15
	10
	6
	1
	0
	60
	56
	47
	32
	17
	13
	4
	2

	Looking for jobs or work


	34
	46
	45
	31
	24
	13
	3
	0
	49
	47
	40
	36
	27
	13
	1
	0

	Finding information for my learning or training
	41
	46
	34
	38
	35
	31
	16
	22
	36
	33
	27
	31
	27
	21
	11
	18

	Learning on/offline


	29

	34
	27
	30
	24
	22
	10
	10
	35
	24
	18
	21
	21
	11
	6
	7

	Weighted base


	162
	272
	548
	737
	519
	478
	184
	65*
	177
	304
	654
	721
	603
	493
	174
	82*


Base: All respondents with regular Internet access 
*denotes small base

4. Concluding remarks
NIACE is grateful to Ofcom for its on-going support and partnership working in this crucial policy area and looks forward to continuing to support the digital participation agenda in the future.

� Digital Britain – Final Report (BIS/DCMS), June 2009


� Extracted from page 11 and 32


� Schuller, T and Watson, D (NIACE), September 2009


� Page 125


� UK Adults’ Media Literacy, 2009 Interim Report, October 2009


� In 2009 the Adult Participation in Learning Survey differentiated between a standard mobile phone, a mobile phone which connects to faster 3G networks, a handheld mobile device which connects to email and a handheld mobile device which connects to the Internet. The percentage reported is the net score for any mobile phone from the above.


� Respondents were provided with a broad definition of learning. ‘Learner’ refers to adults who replied ‘I am currently doing some learning activity’ or ‘I have done some learning activity in the last three years’.  ‘Non learner’ comprises those respondents who reported ‘I have studied or learned but it was over three years ago’ and ‘I have not studied or learned since I left full-time education’.


� Social Grade A includes the upper and upper-middle classes and is generally grouped with Grade B, the middle classes. Grade C1 includes the lower-middle class, often called white-collar workers. Grade C2 mainly consists of skilled manual workers. Grade D comprises the semi-skilled and unskilled working class, and is usually linked with Grade E, those on the lowest levels of subsistence such as old age pensioners and those dependent upon welfare benefits.


� This chapter focuses on survey respondents with regular access to the Internet.
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